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MARKET GLANCE

How the markets did yesterday, compared to
the previous trading day. See full Money &
Markets listings, page A6.

S&P

DOW

CLOSE:
1,162.27
CHANGE:
+8.04

CLOSE:
11,061.12
CHANGE:
+68.99

NASDAQ

CLOSE:
2,495.09
CHANGE:
+27.10

OIL

CLOSE:
88.19
CHANGE:
+0.95

A late afternoon rally pushed the stock market higher for only the second day this
month. Major indexes had spent most of
Monday lower on concerns about Greece.

UC, Zipcar have deal
Cars easily rented by hour or day

By Amanda Van Benschoten
avanbenschoten@enquirer.com

Imagine being able to rent a car with the click
of a mouse, walk just a few blocks to the vehicle
and hop in without worrying about gas, insurance or mileage.
That service is coming soon to students at the
University of Cincinnati and, possibly, other local residents. UC has signed a three-year contract with Zipcar, the world’s top car-sharing
company, to provide
four

BUSINESS SUMMARY

Cincinnati Bell to get
help with Fioptics network

A California-based provider of broadband communications software and
systems is helping Cincinnati Bell Inc.
nearly double deployment of its Fioptics fiber-optic network past 150,000
homes in Greater Cincinnati and
Northern Kentucky this year. Financial terms between Bell and Calix Inc.
of Petaluma, Calif., weren’t disclosed.
Fioptics is a home communications
service combining telephone, Internet
and cable TV. It now passes 80,000
homes and has 30,000 customers in
Mason, Hyde Park, Covedale, Mount
Adams, Clifton and Fort Thomas.
— Mike Boyer

Pharmaceuticals company
can distribute new drug

BioRx, a growing Blue Ash specialty
pharmacy company, has received limited distribution rights from Shire Human Genetic Therapies Inc. for a new
drug to treat hereditary angioedema, a
potentially life-threatening genetic condition. The new drug Firazyr is now
approved for use in 38 countries. Up to
10,000 people in the U.S. suffer from
swelling and fluid retention in the
hands, feet, face and airway. Attacks
that involve the larynx can result in airway closure and, if untreated, death.

Frisch’s quarterly dividend
up by a penny, to 16 cents

Frisch’s Restaurants Inc. on Monday
announced a penny increase in its
quarterly dividend. The new dividend
of 16 cents a share, up 6.7 percent, is
payable on Oct. 10 to shareholders of
record on Sept. 26. Craig F. Maier,
president and CEO, called the increase
“a vote of confidence in the company’s
future.”

The Enquirer/Thomas E. Smith

Best in its class? Tell us

An internationally known symphony.
Global business presence. Top-rated hospitals. What best-of-class
people, places and things distinguish Greater Cincinnati and Northern Kentucky? The Enquirer is
looking for your world-class suggestions. Email Cliff Radel at cradel@enquirer.com or mail your nomination to 312 Elm St., Cincinnati,
Ohio 45202.

AT THE PUMP

Average prices for regular
unleaded gasoline in Greater
Cincinnati and Northern Kentucky

CINCINNATI

Monday

A year ago

N. KENTUCKY
Monday

A year ago

$3.66 $2.85 $3.76 $2.90

Source: Oil Price Information Service

Search: CinciNavigator at Cincinnati.com.
Click on buying and selling to get real-time
prices where you shop.

More business news at Cincinnati.com
m Stay in touch with latest news: We
bring you the freshest local, national
and international business news by email at 8 a.m. and 2:30 p.m. Monday
through Friday. Register at Cincinnati
.com/tipsheet.
m Celebrate a business announcement?
Post recent company announcements
and promotions online at Cincinnati
.com. Search: share
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Provided/Zipcar

vehicles for students, faculty and staff to rent by
the hour or the day.
Zipcar provides the service at 250 other colleges and universities across the country.
“It’s a great option for college students who
may not have a car on campus,” Zipcar spokeswoman Colleen McCormick said. “We’re excited to be expanding.”
Cincinnati officials are finalizing a similar
agreement for city residents, pending approval
of City Council.
The city would join 15 other major metropolitan areas that offer the service, including Indianapolis and Cleveland.
Zipcars can be rented by the
hour or the day by qualified drivers who pay an annual membership fee. The university rate is
$25; individual rate plans start at
$50. Hourly rental rates begin at

$8 and include mileage, insurance, gas and
roadside assistance.
Members receive a credit card-like Zipcard,
which uses radio frequency identification technology to gain access to the rented vehicle.
That protects against fraud and even theft:
Zipcars come with the keys inside, but they
won’t start without access by a Zipcard registered to a customer who has rented that vehicle
for a specific timeframe.
Officials say the service is ideal for students
who live on campus and for urban dwellers who
rarely drive.
“In an urban institution where we have people from all over the country and all over the
world, it is nice to have access to transportation
without actually having to have a car,” said Beth
McGrew, associate vice president of planning,
See ZIPCAR, Page A6

SELLING GOES SOCIAL
Partners
tapping
‘stars’ to
up sales
By Laura Baverman

lbaverman@enquirer.com

When dunnhumbyUSA partnered with Kroger in 2003 to analyze shopper data and build a larger base of loyal customers, the
work was considered leading
edge.
Today, Kroger is experiencing
record sales and grabbing market
share in most of the cities in which
it operates. Another dunnhumby
client, Macy’s Inc., also has outperformed its department store
peers in sales post-recession.
Downtown-based dunnhumby
could easily keep doing what it’s
always done, tracking customer
purchases and personalizing promotions and coupons in-store or
through direct mail to individuals.
But the fast-growing company
wants to stay ahead. In May, it purchased BzzAgent, a 10-year-old
Boston firm that uses active socialmedia users to collect and disseminate
information
about
brands. Its CEO Dave Balter recently was named one of Boston’s
“Hottest Technology CEOs” by
Harvard Business School.
Today, Balter is a keynote
speaker as the two-day Digital
Non-Conference begins downtown. It’s expected to attract 300
regional digital-advertising, design and marketing professionals.
BzzAgent relies on 800,000 volunteer “agents” to help brands test
new products and create buzz
once those products land in
stores. The company sends samples to agents who are likely to enjoy a product (based on information they’ve shared about
themselves) and who have a large
following on social media or blogs.
“We give them experiences
See SOCIAL, Page A6

Investor
sues over
rejected
buyout bid
Group: Consider
Omnicare offer
Bloomberg News
Provided

BzzAgent CEO Dave Balter uses social media to create buzz.

Jacobs

Gallop

Keylock

Digital Non-Conference going on downtown
Dave Balter will be joined by other digital visionaries at the Digital NonConference hosted by AdClub Cincinnati and Ad2 Cincinnati, today and
Wednesday, downtown.
The fourth annual conference brings together marketing experts from Cincinnati, the region and the country for conversation and meetings about digital marketing. Headquarters for the conference is the Hilton Netherland Plaza. It’s called a non-conference because many of the presentations will be
at bars, restaurants and other non-traditional venues.
Among the presentations today:
m Balter, CEO of one of the region’s newest digital marketing players, BzzAgent, speaks on “Advocacy in a Social World” at 4 p.m. in the Hilton’s Hall
of Mirrors.
m Cindy Gallop, a New York-based brand consultant and founder of two
websites, IfWeRanTheWorld and MakeLoveNotPorn, will share her transition
from advertising executive to digital entrepreneur. She’ll weigh in on where
digital marketing is headed in “The Future of Advertising,” also in the Hall of
Mirrors, today at 11 a.m.
m Valerie Jacobs, vice president and group director of LPK Trends, an office
of downtown-based brand agency LPK, speaks on “Building a Place to Connect: The Brand-Consumer Relationship and the Future Role of Marketers.”
It’s at 2 p.m. at The Penguin, 441 Vine St., downtown.
m Matt Keylock, senior vice president of new business development and
partnerships at dunnhumby USA, has been working with Balter and BzzAgent. He’ll present “Realizing the Promise of Digital” at 3 p.m. today at Lunar Lounge, 435 Elm St., downtown.
More information is available, and registration is still open at www.digitalcincinnati.org.
— David Holthaus

Amylin diabetes drug tests well
Wire and staff reports

Amylin Pharmaceuticals Inc.,
along with partners Eli Lilly and
Co. and Alkermes Inc., said Monday that trials of its type 2 diabetes treatment produced in West
Chester Township showed patients saw significant improvement in select cardiovascular risk
factors compared with patients
who received commonly prescribed diabetes drugs.
Patients receiving Amylin’s
once-weekly Bydureon for type 2
diabetes saw improvements relat-

ed to body weight, blood pressure
and lipid levels, according to the
study.
The work will be presented at
the 47th European Association
for the Study of Diabetes Annual
Meeting in Lisbon, Portugal.
Bydureon received marketing
authorization in the European
Union in June.
The drug is currently under review in the United States by the
Food and Drug Administration,
with a decision expected early
next year.
The FDA declined to approve

Bydureon last October.
It asked the companies to run a
thorough study that evaluated the
effects of high doses of Bydureon
on patients’ heart rhythms and
heart rates.
The West Chester plant is expected to employ 500 people
when the company launches commercial production of the medication.
The company has invested
$400 million in the plant, which
also was built with the help of
more than $98 million in state and
local incentives.

PharMerica Corp.’s rejection of
Omnicare Inc.’s $440.8 million buyout offer unfairly shortchanged
shareholders, a pension fund said
in a lawsuit.
Instead of seriously weighing
Omnicare’s $15-a-share bid, PharMerica directors adopted an antitakeover defense to maintain control of the Louisville-based pharmacy-services provider, the Louisiana
Municipal Police Employees Retirement System said in the suit
filed in Delaware Chancery Court
in Wilmington.
The fund asked a judge to order
PharMerica’s board to properly
consider the bid.
“While Omnicare has shown a
strong commitment to acquire
PharMerica, Omnicare will not
wait around forever,” the pension
fund said in the complaint filed
Sept. 9. Without judicial intervention, PharMerica investors “may
lose out on the opportunity to obtain a substantial premium on their
investment,” the fund said.
Omnicare, based in Covington,
began a tender offer to buy PharMerica for about $440.8 million in
cash to seize a majority of the market to distribute drugs to nursing
homes, hospitals and hospices.
The deal would combine the
country’s two largest institutional
pharmacies and might bring scrutiny from antitrust regulators, A.J.
Rice, an analyst at Susquehanna Financial Group, said when the offer
was first announced.
Thomas Caneris, PharMerica’s
general counsel, and David Reno, a
company spokesman, didn’t immediately return calls seeking comment on the lawsuit.
PharMerica’s board rejected
Omnicare’s offer Aug. 23 and later
adopted a so-called “poison pill”
takeover defense designed to make
acquisitions of the company exorbitantly expensive.
Omnicare sued PharMerica in
Delaware Chancery Court on Sept.
7 seeking to have the defense invalidated.
The pension fund contends
PharMerica’s directors are violating legal duties to shareholders by
refusing to negotiate with Omnicare over the bid.
“Instead of using Omnicare’s
strong interest as leverage to negotiate for a higher price, the board
has decided to hide behind” the
poison-pill defense, according to
the complaint. “PharMerica’s unreasonable response to the Omnicare offer renders the poison pill an
entrenching rampart.”

Cintas profit growth reflected in CEO pay
By Mike Boyer

mboyer@enquirer.com

Cintas Corp. CEO Scott Farmer’s total compensation jumped 170
percent last year as the Mason uniform and business services provider exceeded goals for earnings and
sales and other performance targets in fiscal 2011.
For the 2011 fiscal year, Cintas
earned $247 million, or $1.68 per
share, compared to $215.6 million,

or $1.40 a share, in the prior year.
Revenue for the year was $3.8 billion, up 7.4 percent from the prior
year.
Farmer’s total compensation
was $4.6 million in fiscal 2011, according to the company’s recently
filed shareholders proxy statement, up from $1.7 million in the
prior year.
Farmer’s base salary increased
$21,750 to $746,750 from the prior
year’s $725,000. He also received

$3.09 million in stock and option
awards last year, up from $462,233
in the prior year.
Non-equity incentive compensation increased to $684,000 from
$482,000 in the prior year.
All other compensation, including car allowances, club memberships and other perks, increased to
$83,040 from $61,946.
Farmer, 52, son of Cintas founder and chairman emeritus Richard
Farmer, is Cintas’ largest single

shareholder with 14.4 percent of
the company’s stock.
A moderately improving economy and labor market should drive
business higher in fiscal 2012, the
company has forecast. Cintas expects to earn between $1.97 and
$2.05 a share during the current
year on $4 billion to $4.1 billion in
revenue.
The company’s annual shareholders meeting is Oct. 18 at the
company’s corporate offices.

