
Former P&G brand manager
Chuck Proudfit tells how he
helped a nonprofit, a church
and XU start an aquaponics
“biznistry” – an enterprise
that generates money for
religious ministries. G3.
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The 2011 Digital Non-Con-
ference, a gathering of the
marketing and advertising
business, will feature its most
provocative keynoter when it
holds its fourth gathering in
September.

Cindy Gallop is a New
York-based brand consultant
for whom “thinking outside
the box” is, well, stale.

The 51-year-old set the 2009
TED ideas conference buzz-
ing when she launched her
MakeLoveNotPorn.com web-
site with a presentation that
began, “I date younger men;
predominantly men in their

20s.” Some of
them, she says,
see hard-core
porn as their
guide to love-
making, so she
started a website
to try to fix that.

To potential
clients she says,

“I only work with you if you
want to find a way to blow your
entire category apart.”

Her latest project, IfWe-
RantheWorld.com, aims to
spark social action one person
at a time and make money in
the process.

She’s certain to create the
kind of buzz this fledgling con-
ference is looking for as it tries
to position Cincinnati as a hub
of digital marketing.

The event sprang from the
Ad Club of Cincinnati in 2008,
a centerpiece of an effort to po-
sition Cincinnati as a center of
digital media. It’s called a
“non-conference” because or-
ganizers want to break out of
the conference mold, holding
some of the sessions in local
watering holes and encourag-
ing informal dialogues.

In its first year, it generated
national buzz when a P&G ex-

ec dissed social media giant
Facebook as a forum for ad-
vertising.

Which brings us back to
Cindy Gallop.

Her resume is impressive
enough – Oxford-educated,
she started the U.S. office of
Bartle Bogle Hegarty in 1998
and soon was named the U.S.
chair. But it’s her style and
candor which should be most
refreshing to the Cincinnati
audience.

Her topic, “The Future of
Advertising,” sounds mun-
dane. But she’s certain to be
thought-provoking.

“We have an industry that’s
built around an old world or-
der business model,” she said
in an interview from her New
York office.

“I’m all about inventing the
future,” she said. “We need to
decide what we want the fu-
ture to be and make it hap-
pen.”

Gallop invented herself,
talking herself into a job with
BBH with little experience in
advertising and a background
in theater publicity. She rose
to the top and then moved on
in 2006, starting Cindy Gallop
LLC and spreading her gospel

of brand reinvention and en-
trepreneurship.

“I operate at the intersec-
tion of creativity and technolo-
gy,” she says.

We’ll get a chance to spend
some time at the intersection
in September. The 2011 Digi-
tal Non-Conference is Sept. 13
and 14. Its headquarters will
be the Cincinnati Hilton Neth-
erland Plaza downtown.

For more information or to
register, you can go to
www.digitalcincinnati.org.
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Marketers, get ready for a jolt from consultant

David
Holthaus

Jenny Kessler joined Twitter in
2009 for the same reasons most peo-
ple do – to reach out to friends and
keep up with everything she finds in-
teresting.

But after graduating from the Uni-
versity of Cincinnati in 2010 with a de-
gree in interior design, Kessler, 24,
quickly learned that the same tools
that keep her connected socially are

just as useful for job hunting.
“Social media helps you connect

with people that you normally
wouldn’t meet or know,” says Kessler.
“Once you have those relationships
and connections, that’s when opportu-
nities happen.”

In February, Kessler landed a job as
a communications associate at Over-
the-Rhine-based ArtsWave. By inter-
acting with the nonprofit on Twitter

Online profiles are
21st-century résumés

The Enquirer/Joseph Fuqua II

Jenny Kessler displays her Facebook page, which helped her land a job with the Over-the-Rhine nonprofit ArtsWave – where this
photo was taken – just months after earning an interior design degree from the University of Cincinnati.

Employers, job hunters
embrace social media

Don’t tweet this (and other job tips)
Looking for a job? Consider these tips for incorporating so-

cial media tools into your search:
m Establish your presence: If you haven’t already, set up so-
cial networking while keeping in mind that complete profiles
are more meaningful for employers.
m Get strategic: Be thoughtful about connections. Spend
time researching companies and determine the best strate-
gies for working them into your networks.
m Stay active: Consider tweeting regularly, commenting on
industry articles and sharing links with your LinkedIn commu-
nity. Frequently offering insight or other useful information rel-
evant to the industry you’re pursuing a career with will help
get you noticed.
m Clean up your online presence: Remember that a poten-
tial employer can see everything you post online. Do a thor-
ough review of your social networking profiles to ensure you
don’t have potentially damaging associations.See TWEET, Page G5

By Lisa Bernard-Kuhn
lbernard@enquirer.com

A long-envisioned project on a stretch of
Vine Street considered critical to Over-the-
Rhine’s revitalization could break ground as
early as this fall.

Last week, Cincinnati Center City Devel-
opment Corp. (3CDC) unveiled its latest
proposal for Mercer Commons, a 3-acre site
that’s currently home to vacant lots and de-
caying historic buildings between the 1300
blocks of Vine and Walnut streets.

Its non-profit developer plans to renovate
19 buildings there into 134 apartments, and
to build 28 new townhomes, new retail
space and a 340-space parking garage.

The first phase of the project would break
ground early this fall, a second phase would
begin in winter and the last phase about a
year from now, says Chad Munitz, execu-
tive vice president of development at 3CDC.

It’s an aggressive time frame, he says,
considering the critical steps ahead.

“The time frame is tentative taking into
account all the public hearing processes we
have in front of us,” he says.

Part of the plans for Mercer call for de-
molishing two buildings: a purple stucco
building at 1314 Vine, and a green two-story
building at 1329 Walnut.

That’s drawn criticism from historic pres-
ervationists who argue that Over-the-Rhine
has already lost nearly half of its historic
buildings.

3CDC, however, says the buildings have
to go to make way for a seven-story garage
that will support Mercer and future projects.
Without the garage, 3CDC says the project
isn’t viable.

For its part, 3CDC is presenting its plans
for Mercer to the city as “planned develop-
ment” – a special zoning category that’s set
apart from standard requests for zoning
changes.

A planned development allows develop-
ers to “in effect write their own zoning
guidelines,” says Larry Harris, the city’s ur-
ban conservator. It was created to allow
more flexibility within the zoning code for
projects that might have a mix of uses, such
as residential, retail and parking, he says.

Planned developments require several

Details
on OTR
project
revealed
By Lisa Bernard-Kuhn
lbernard@enquirer.com

See MERCER, Page G2

Don’t miss the new BUSINESS section –
coming next Sunday – which will capture the
work and spirit of the people who shape our
region’s economy. You’ll see:
m Laura Baverman’s EnterChange column,

dedicated to exploring the creative people
building an entrepreneurial ecosystem in our
region.
m A Networking page filled with news worth

celebrating, including promotions, industry

Coming next Sunday: Bigger, bolder Business
awards, employee volunteerism, charitable
donations and more.
m A Best Practices page that features our

neighbors sharing their lessons for life and
business.
m A Leadership column that shares person-

al leadership lessons from the area’s top busi-
ness executives.

Please let us know what you think at
jpichler@enquirer.com.
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